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PRESIDENT’S REPORT
This has been an excellent year for CPRS Hamilton – a year of camaraderie, growth and 
increased prosperity for our members and for the profession of public relations and 
communications management. Professional associations exist to promote two mandates: (i) to 
further the interests of the membership and (ii) to improve the reputation of the profession in 
business, government and public circles. At CPRS Hamilton this year, our wonderful board has 
built on the strength of previous boards to successfully focus on advancing both mandates.

Indeed, we have grown on all fronts. Through the excellent work of our membership 
committee, we recruited 16 new members and look forward to working with the new CPRS Hamilton institutional 
membership offering to recruit corporate members. This year also saw us start up exciting new outreach and thought 
leadership initiatives. Members of our communications committee focused on researching and building a new website 
which will have exclusive video content of all the PD events of the last year and going forward. The website will also 
serve as a portal for consultants and corporate members who wish to promote their services. 

Jodie Sales led the implementation of StartUP with CPRS Hamilton, an activity that puts together CPRS Hamilton 
experts and leaders of startup businesses and small business together in a speed dating format. Partnered with local 
innovation centres – Hamilton Innovation Factory was our first – this initiative enables members to find new clients 
while startups and small businesses can discover the power of public relations for achieving their business goals. 
Ginny Jones and Mark Gregory have initiated Trust Matters, a blog that will highlight the thought leadership of 
CPRS Hamilton members and forge deeper and even more meaningful links with the business community through a 
partnership with the Hamilton Chamber of Commerce. 

On the professional development front, we had another wonderful year, with excellent guest speakers. Dr. Terry Flynn, 
APR, FCPRS spoke to us about the growing impact of neuroscience on public relations research and practice; Dave 
Scholz, managing partner at Leger360 who, with me, presented the joint Leger-McMaster Social Media Reality Check 
3.0; Lindsay Hamilton is set to speak immediately following our AGM on how to connect with and motivate millennials; 
and Jacquie Hoornweg, retired vice president, external relations and communications at Ontario Power Generation will 
give a lecture and workshop on how public relations can help businesses attain social licence to operate. 

Our Pinnacle Awards program was also completely revamped and modernized by Suzanne Vukosavljevic and Kyle 
Steward, who implemented an electronic submission and judging system that has made it easier and more attractive 
to both submit and evaluate award cases. Suzanne and Kyle also introduced a new category, Creativity, that recognizes 
exceptional creativity in the creation and execution of the project. They also organized a beautiful awards gala at  
C Hotel in Hamilton with a wonderful keynote speaker, renowned business historian Dr. Laurence Mussio from his firm, 
Mussio, La Grassa, Elliot & Krough.  

I would like to share an item that, for me, highlights why CPRS Hamilton is such a warm and welcoming community. 
Over the last while, we lost two wonderful members and board chairs: Sharon Little, APR passed last year after a valiant 
struggle with leukemia and Bob Deans, APR, who succumbed to idiopathic pulmonary fibrosis. To honour these two 
superb members of the CPRS Hamilton community, our board decided to rename two of our awards after them: we 
now offer then Sharon Little APR Scholarship Award and the Bob Deans APR Mentorship Award. Our board wanted to 
memorialize the spirit of generosity, mentorship and ethical leadership that both Sharon and Bob embodied until their 
untimely passing. 

I am honoured and proud to serve on the CPRS Hamilton board. We are a thriving, growing and fiscally well-managed 
association in which everyone is rowing in the same direction to advance the profession and the interests of its 
practitioners. We can do this because public relations and communications management is a profession on the rise 
and the Hamilton board is dedicated to building public relation’s reputation as a key contributor of strategic counsel 
and fundamental value to organizational decision-making and leadership. It’s a good time to be a member of CPRS 
Hamilton. I can’t wait for the second year of my mandate in 2015-16 to begin and look forward to working with my 
co-president!

Alex Sévigny, PhD, APR, MCIPR
CPRS Hamilton President
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Records management is an important task in the process of sound financial management for 
an association. Accurate and regular financial information allows you to monitor the success 
or failure of your activities and provides you with information to evaluate the consequences of 
your financial decisions.

In order to better manage our financial information I started using QuickBooks which has the 
potential to provide a variety of reports.  As a result this is the first year that a Balance Sheet 
and Profit & Loss Statement has been prepared.

Incorporation

At CPRS National’s request CPRS Hamilton was incorporated in 2014 as a Not-for-profit corporation in Ontario under 
the name: Canadian Public Relations Society, Hamilton.  The articles of incorporation have been received and a seal has 
been purchased. The first time the seal was officially used was on the Student Mentees Certificates.

As a Not-for-profit corporation any profits or other accretions to the corporation shall be used in promoting its objects 
which are:

The Canadian Public Relations Society, Hamilton is the voice for the professional development, promotion and 
recognition of professional public relations practitioners in Hamilton, Halton, Niagara and Southwestern Ontario.

Our Values:

Relationships, Lifelong Learning, Professional Integrity, Strategy and Enterprise, Community.

It has been a pleasure to serve as Treasurer for the past two years.

Monique Vezina, APR 
Treasurer

TREASURER’S REPORT
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MEMBERSHIP REPORT

In September, 2014, a Membership Committee was established, 
with an increased focus on membership retention and new member 
recruitment. The CPRS Hamilton Membership Committee has 
been committed to leveraging national data, as well as existing 
chapter data, in order to continue to build a strong and vibrant 
local membership. During the course of the 2014-2015 year, 16 new 
members were welcomed to CPRS Hamilton! Student and New 
Graduate/New Professional memberships also remain robust, thanks to the excellent work of the Student Membership 
and the Mentorship Committees.

In collaboration with CPRS National and in response to feedback, the Membership Committee has been building 
awareness in a variety of ways about a new CPRS membership category: the Employer Group Membership (EGM) 
program. The EGM program enables organizations to purchase multiple memberships and receive discounts on national 
programs. This newly launched program addresses the needs that employers have expressed, such as membership 
transferability and a streamlined renewal process. More information about the Employer Group Membership program 
is available at: http://cprs-hamilton.ca/memberships/group-memberships.

During the 2014-2015 year, committee members have been working with Communications and Project Lead, Dustin 
Manley, on a refresh of the CPRS Hamilton Society website. Changes are underway to support the achievement 
of membership goals and include: tools/features to fuel better two-way communications, member engagement, 
community-building and value for membership. The Chapter is looking forward to unveiling its revamped website in 
the coming months!

In addition, as part of our commitment to engage with members and provide opportunities to further the 
understanding and promotion of the practice of Public Relations, the committee has worked with Ginny Jones, Past 
President, to implement the CPRS Hamilton Trust Matters advocacy initiative. Launched in March, 2015, Trust Matters is 
a series of community outreach activities to illustrate the key role public relations plays in fostering trust and stronger 
relationships within contemporary organizations and society. A key part of this new initiative is a blog, also called 
Trust Matters, which will use the latest Edelman Trust Barometer findings as a springboard for far-ranging discussions 
on trust from the vantage point of our fellow members, who work in this field. Expertise and experience in trust and 
relationship-building abound in our Chapter, and CPRS Hamilton looks forward to the contributions and input of 
members, who are invited to share their experience and insights on trust.

Moving forward, the Membership Committee will remain committed to building greater awareness of CPRS Hamilton, 
and providing exceptional value for our members at every stage in their careers. For more information about CPRS 
Hamilton membership, please visit:

http://cprs-hamilton.ca/memberships.  

Membership Committee 
Co-Chairs: Mark Gregory & Lisa Stocco, APR 
Committee Member: Mikhail Roebuck
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COMMUNICATIONS REPORT
Membership Survey

In July 2014, we facilitated a Member Survey to gain insights into member 
preferences for event times/locations, communications preferences, 
professional development interests.  The survey was also a good opportunity 
to learn about the value of membership and accreditation and identify areas 
of opportunity.  The survey was shared with the Board in August 2014 and 
used for strategic planning purposes.

Social Media

Twitter

@CPRSHamilton currently has 633 followers, up from 318 in May 2014. Member engagement has been increasing at a 
slower rate.  CPRS member spotlight was a popular feature, but it was difficult to get content from members. A future 
opportunity may include tweet chats aimed at various audiences (students, freelancers, general membership).

LinkedIn

In 2015/16 CPRS Hamilton will have to re-build its LinkedIn page. Through transitions from various Communications 
Chair’s access has been lost and cannot be recovered.

StartUp with CPRS Hamilton

A successful event was held in March where CPRS members met with entrepreneurs at the Innovation Factory in 
Hamilton. During the session CPRS members talked about the benefits of professional communications, the value of 
working with accredited professionals.  Following the brief introduction the audience then broke out into small groups 
and CPRS members facilitated discussions about tbe individual communications challenges of the entrepreneurs and 
provided some consultation.  

The session was well-received and future sessions are being planned in Halton, Kitchener/Waterloo, Hamilton, Niagara 
and London.

StartUp with CPRS Hamilton will transition to the Business Development Chair in 2015/16

Membership

Profiles were created for all new CPRS full and student members. The communication chairs maintained member 
databases in the CPRS website and Constant Contact.

Website Re-Design

In November 2014, CPRS Hamilton approached Electra Communications to redesign our website for increased 
engagement, recruitment, and aesthetic purposes. Board members Dustin Manley, Alex Sevigny, and Mark Gregory took 
the lead on this project. The website will be previewed at the May 13 AGM and should be released in June 2015.

New Sections of the website include:

Communications Co-Chairs: 
Jodie Sales, APR 
Dustin Manley, MAPC

• Direct registration for events through PayPal

• Membership registration

• Consultant and Agency page

• Mentorship page

• Board of Directors page (photos, bios, connection)

• Minutes and Agendas

• CPRS Hamilton Blog

• Student page 

• Member’s Only (keynote/PD videos, slides, audio)
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EVENTS/ 
NETWORKING COMMITTEE REPORT

My first year as a CPRS-Hamilton Board member has been a great learning experience. It was a 
pleasure to work with such dedicated, hard working, and caring people. I’m proud to call my fellow 
Board members colleagues and friends. 

The CPRS-Hamilton holiday spirit was alive and well at the Annual Holiday Humbug held at the 
Art Gallery of Hamilton’s Design Annex. It was a fun evening for all and a great networking 
opportunity. New this year was the production of a video to highlight the Holiday Humbug event, increase awareness 
of the Society and thank our generous sponsors. If you haven’t seen the video or want to see it again, here’s the link. 
http://youtu.be/ekbYMyry1Uc

The Annual General Meeting is the time for members to learn about the accomplishments of the past year and plans 
for the future. We welcome and encourage members to lend their voice and their vote on important issues guiding 
the future of CPRS-Hamilton. This year’s AGM was held at the historical Scottish Rite Club of Hamilton. Immediately 
following the AGM was a Professional Development session with Lindsay Hamilton, “Connecting with Millennials”. And 
because at CPRS-Hamilton we are not all work and no play, attendees were given the opportunity to network while 
enjoying the musical talents of singer/songwriter Arlene Paculan.  

I encourage everyone to participate in as many CPRS-Hamilton events as possible. The rewards of getting to know your 
fellow CPRS Hamilton members are worth the effort.

Michelina Williamson 
Events Chair
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PINNACLES REPORT
The 24th Annual CPRS Hamilton Pinnacle Awards are marked by 
innovation and progress.  

A modern visual identity for the Pinnacle Awards was created and 
carried throughout all promotional and online materials.  A new logo 
for the Awards was developed as part of the brand identity and fresh spirit of our awards program.

This year’s awards utilized a newly developed online submission platform specifically 
designed for our Pinnacle Awards.  This platform is based off of the CPRS National model 
and promotes simplicity throughout the online submission process.  Entrants are now able 
to upload their submission and supporting materials directly onto our online platform 24/7 
during the entry period as well as pay their entry fees online. Ease of submission was an 
integral part of our strategy to increase our number of entrants. This year, we more than 
doubled our entries over last year. This platform required significant financial and time 
investment but was underscored as essential to help modernize and sustain our awards 
program for future years. 

In addition to the awards submission platform, an online judging portal was developed. 
Having this hub for all submissions allowed the judging process to be streamlined and more flexible.  Judges can now 
review and grade the entrant’s materials remotely and return their score cards and comments at their convenience 
online. This portal also allows the judging coordinator to assign each judge their entries online, track the judge’s 
progress and review each judge’s comments and marks.

From the awards submission process to the awards themselves, the 2015 Pinnacle Awards saw innovation throughout. 
This year’s Pinnacles launched a totally new award category; the Creative Pinnacle Award. This category was created 
based on feedback from previous years that entrants had something worth recognition but it was based in incredible 
creativity that did not quite fit into any existing category. There was an identified need to recognize these creative 
abstract thinkers who are generating real results and thus the all new Creative Category Award and rubric for this 
award were added.



11

PINNACLES REPORT
There was also a renaming of two Special Awards including the newly named Bob Deans, APR Mentorship Award 
Recipient and The Sharon Little APR Legacy Fund Scholarship Award.  The renaming of these awards recognizes the 
outstanding talents and professionalism of our friends and colleagues, the late Sharon Little, APR and Bob Deans, APR.

Finally, we transformed the CPRS Hamilton Pinnacle awards at their core. In all years prior to 2015, a Pinnacle Award 
was achieved by a single submission with the highest score over 85 points. All other awards that did not meet this high 
standard but still gained a strong score over 75 were recognized with an Award of Merit.  This year, the award of merit 
was removed and multiple entries in one category could win if they achieved a mark of 85 or greater.  This decision 
was a result of much thought and discussion. In the end, it was determined that the Pinnacle Award exists to recognize 
the best in the PR profession and this change can help highlight the outstanding caliber of the many projects and 
programs our CPRS membership create.  It can also accentuate the value CPRS places on professional development. It is 
worth noting that five of the entries received this year scored over 90%, which is a great achievement.  There were nine 
successful Pinnacle Award winners and also six Special Award winners recognized and awarded at the gala this year.  

All entrants received focused and detailed feedback provided by the judges on not only the strengths of their 
submission, but also the areas of their projects that could be improved upon and developed further.  The hope is that 
sharing this valuable feedback will help our entrants continue to grow and excel in their PR careers.

A lot changed this year with the 2015 Pinnacle Awards, but all for the betterment of this awards program. The 
innovations and modernizations breathed a new life into these awards and we are excited to see how the Pinnacle 
Awards continue to inspire and grow. This Awards program serves as an essential to continually developing the PR 
industry, recognizing the best and pushing the boundaries of public relations and communications for years to come.

Pinnacles Co-Chairs: 
Suzanne Vukosavljevic  
Kyle Steward
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2015 PINNACLE AWARD WINNERS
SPECIAL AWARDS:

Bob Deans, APR Mentorship Award 
Jane Allison, APR, FCPRS

Bill Cockman Memorial Award of Excellence in PR 
Mark Gregory

CPRS Hamilton PR Professional of the Year 
Ann Pappert, Chief Administrative Officer, City of Guelph

Dr. Louis J. Cahill Distinguished Service Award 
Ginny Jones, APR, FCPRS

The Sharon Little APR Legacy Fund Scholarship Award 
Christine Szustaczek, MCM

Student Award of Excellence 
Rebecca Kallsen

COMMUNICATIONS PROGRAMS:

Communications Management:

City of Guelph

My Guelph, My Vote

Stephen O’Brien, Tara Sprigg, Diane Clarke and Marina Grassi

Community Relations Program:

City of Guelph

Jubilee Park Master Plan

Tara Sprigg, Diane Clarke, Rodrigo Goller, Jyoti Pathak

Issues/Crisis Management:

Guelph Municipal Holdings Inc.

Crisis Communications Plan

Sandy Manners, Kelly McMath

Internal Communications:

Tim Hortons Inc.

Celebrating 50 Years at Tim Hortons

Danijela Gveric, Mackenzy Spiess, Rick Forgeard
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2015 PINNACLE AWARD WINNERS
COMMUNICATIONS PROJECTS:

Audio-Visual Projects:

Burlington Fire Department – City of Burlington

Test Yours Today: a three-part fire safety video series

Kimberly Sopko

Print Projects:

Guelph Hydro Inc.

Guelph Hydro Inc. 2013 Sustainability Report

Sandy Manners

Special Events:

Hamilton Community Foundation

Celebrate 60 years

Grace Diffey, APR, FCPRS and participants:

Quorum Communications – Jeff Martin;

KITESTRING – Jenn Hudder, Chris Farias, Stephanie Shuster, Heather Williams

Writing:

Guelph Hydro Inc.

Writing of Guelph Hydro Inc. 2013 Sustainability Report

Sandy Manners

Creative:

Greening Marketing

“Be a Game Changer“ Campaign

Glenn Marshall

2015 PINNACLE AWARD WINNERS
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MENTORSHIP REPORT
We would like to send a big Thank You to all our wonderful Mentors, 
Mentees who participated and contributed to this year’s Mentorship 
Program. Your commitment in fostering valuable relationships was 
truly evident.  Thank you to all our generous Sponsors; from catering 
to venue reservations, we wouldn’t be able to host such rewarding 
events without you. To our Mentorship Committee; Ginny Jones, David  
Rowney and Kim Sopko, thank you for your continuous hard work in helping us organize another productive and 
engaging year! 

With our events, we were able to contribute to charitable organizations that are near and dear to our Mentors and 
Sponsors. We see this goodwill continuing in the future.

The biggest thrill of this year’s Mentorship Program was the number of Mentorship Partnerships. At year end, we had 
11 mentors and 11 mentees involved in the program. The feedback from this year’s mentors and the mentees was that 
the one-on-one time spent discussing the overall profession, career options, and, networking were the most rewarding 
part of the experience.

We supported the development of these relationships with some new approaches and events. Six group events took 
place during the program, from October 2014 – April 2015: 

• Introduction, Goal-setting and Speed Mentoring – Tuesday October 14th, 2014, The Hamilton Spectator Building

• Resume Critique and Mock Interview Panel – Wednesday November 12th, 2014, RBC Burlington. There was a 
great open discussion on resume advice and interviewing tips. Mentees had the opportunity to sit down with 
Mentors to review their own resumes and practice their interview skills. A fulfilling night to help Mentees 
prepare for their PR careers.

• Humbug & What is Networking? Exercise – Thursday December 4th, 2014, AGH Design Annex.

• Facilitated Discussion on Current PR Topics – Thursday January 22nd, 2015, Tim Hortons University training 
facility.

• Expert Roundtable Interactive – Wednesday March 18th, 2015, Oakville Club. Expert panel included: Daryl 
Barnhart of Niagara Region (Mentor), Brenda Sweeney of Sweeney Communications Inc. (Sponsor), and Dan 
Muys of Muys Communications. 

• End of the Year Program Feedback, Evaluation and Wrap-up – Tuesday April 14th, 2015, Emma’s Back Porch.

Mentorship Co-Chairs: 
Christina Jean Pierre 
Rosita Carobelli
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STUDENT COMMITTEE REPORT
The Student Committee met for the first time in October. We discussed what our 
responsibilities and tasks were for the year. We began discussing the first student event.

Connor McAlpine and Rebecca Kallsen created the CPRS Student Facebook page and 
administered it as a place for networking, event posting and questions from students.

The first student event was held at Radius in Hamilton on November 6, 2014. The theme 
for the night was “What is the CPRS?” and “Meet the Board”  We had four board 
members attend the event: Dustin Manley, Sadie Wolfe, Ginny Jones and Mark Gregory. They gave great insight into 
the CPRS and what the students should expect in their professional careers. Around 24 students attended the event. 
Also, Hamilton freelance journalist, Joey Coleman, attended the event.

In the New Year, the Student Committee began planning the second student event that was going to be held at King’s 
Arms in Oakville. The theme of the event was going to be “The Business of PR” and have two guest speakers, one 
focusing on agency work and the other focusing on freelancing.  Unfortunately the event had to be cancelled due to 
unforeseen reasons.

As an evaluation of the Student Committee this year and feedback for the Student Committee next year, we would say 
that student involvement was our biggest weakness and challenge.

Connor and Rebecca enjoyed their time with the CPRS Board and the Student Committee. What they have learned and 
the connections they have made will be of great help as they start their professional careers.

Student Liaison: 
Nadine Nock

Student Representatives: 
Rebecca Kallsen 
Connor McAlpine
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CONGRATULATIONS NEW APRs
Congratulations to our new APRs from CPRS Hamilton:

• Daryl Barnhart, APR 

• Janine Ivings, APR 

Achieving accreditation status is a major milestone in a public relations practitioner’s career and is highly valued within 
our local society. Accreditation is a measure of professional achievement and competence. Increasingly, the terms of 
reference for public relations positions in the private and public sectors specify accreditation as a  
preferred qualification.  

CPRS Hamilton is proud to have the highest ratio of Accredited Members across Canada. Since 2014, we have had 20 
members receive their APR and a total of 46% of our members are accredited compared to 30% nationally.


