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PRESIDENTS’ REPORT

As PR professionals, we know the tale too well. The 
inbox overflows, the constant vibration of text and 
Facebook messages on your phone, the morning 

meetings, the oncoming flurry of issues that need to be 
averted, and the last-minute demands of ensuring your 
client, CEO or Executive is fully prepared. And that’s all 
usually before lunch.

The world isn’t getting any simpler or less busy. 
Technology – once heralded as the harbinger of the 30 
hour work week – has instead made the 60 hour work 
week more commonplace.

Yet, despite all this, you remain committed to the 
profession and professionalism. That’s something to 
celebrate. It’s rare these days and it’s CPRS Hamilton’s 
greatest strength.

Membership recruitment and retention is a challenge 
for many associations. Attracting and retaining top PR 
professionals to serve as volunteer board members is 
a challenge. Training and supporting emerging young 
professionals and leaders, at a time when millennials 
are now the largest cohort in the workplace, is also a 
challenge; however, it’s a necessary and rewarding one.

CPRS Hamilton does all this with aplomb, and in doing so 
elevates the Public Relations profession across Hamilton, 
Ontario, and Canada.

We lead by example. Other CPRS Chapters across the 
country look to us as leaders.

The #ElevatePR all-day Professional Development 
workshop series was a “grand slam, hit the ball out of the 
park” success again this year. We encourage you to read 
more about it on the PD page of this report.

Our annual and long-standing networking events – the 
Holiday Humbug and Fall Member Appreciation Event 
were also highlights of 2017-18. Our Lunch and Learn 
presentations in partnership with McMaster University’s 
Master of Communications Management program 
also continue to serve as an important professional 
development and networking opportunity for our 
community.

As we recognize Special Awards at this year’s AGM, we 
are very much looking forward to a rejuvenated Pinnacles 
in 2019.

Dan Muys, APR
Co-President, CPRS Hamilton

Mark Gregory
Co-President, CPRS Hamilton

We are also very proud to 
announce that thanks to 
the tireless efforts of our 
Board, and engagement of 
our membership, that we are 
operating in the black this 
year. Special thanks to our 
Treasurer Monique Vezina, 
APR, LM for her tireless work 
in ensuring a sustainable 
financial future for the 
Chapter. 

Another key success over 
the past few years is that 
we maintain one of the 
highest – if not the highest 
– level of accreditation 
the country.  To keep that 
going, congratulations to 
Sean O’Brady of the Niagara 
Region, our newest APR in the Hamilton Chapter.  

Finally, but certainly not least, thank you to an 
outstanding Board of Directors that made all this happen 
along with many active volunteers. Thank you especially 
to the outgoing Directors for their many years of 
dedicated service to the Chapter and the profession: Lisa 
Stocco, APR, Alexandria Anderson, Daryl Barnhart, APR, 
Graeme Collins and Toni Shelton. We will miss you at the 
board meeting but look forward to seeing you at our 
upcoming Chapter events in 2018-19!
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2017-18 ANNUAL FINANCIAL STATEMENTS

Financial Statements – 2017/18
Treasurer: Monique Vezina, APR



5

2017-18 ANNUAL FINANCIAL STATEMENTS



6

2017-18 ANNUAL FINANCIAL STATEMENTS



7

TREASURER’S REPORT

Records management is an important task in the 
process of sound financial management for 
an association. Accurate and regular financial 

information allows you to monitor the success or failure 
of your activities and provides you with information to 
evaluate the consequences of your financial decisions.

CPRS HAMILTON DOING WELL FINANCIALLY

The Chapter continues to have a solid balance sheet. 
The efforts of the PD Team resulted in increased revenue 
for PD Workshops and Special Events. As a result CPRS 
Hamilton is in a very good financial position.

CORPORATE INCOME TAX

The accounting firm Kevin Mann Accounting Inc. 
prepared and filed the corporate income tax return for 
CPRS Hamilton for the period ended March 31, 2017. The 
society is now up-to-date on filings.

CONTINUOUS IMPROVEMENT

Since there is always room for improvement, we need 
to be vigilant.  Kaizen, also known as continuous 
improvement, is a long-term approach to work that 
systematically seeks to achieve small, incremental changes 
in processes in order to improve efficiency and quality. 
Would like to look for ways to fine tune our processes and 
ensure the continued viability and profitability of CPRS 
Hamilton. Suggestions are welcome by all.

As a Not-for-profit corporation 
any profits or other accretions 
to the corporation shall be used 
in promoting its objects which 
are:

The Canadian Public Relations 
Society, Hamilton is the voice for 
the professional development, 
promotion and recognition 
of professional public 
relations practitioners in Hamilton, Halton, Niagara and 
Southwestern Ontario.

Our Values:

Relationships, Lifelong Learning, Professional Integrity, 
Strategy and Enterprise, Community.

Monique Vezina, APR, LM
Treasurer, CPRS Hamilton
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PROFESSIONAL ACCREDITATION

Records management is an important task in the 
process of sound financial management for 
an association. Accurate and regular financial 

information allows you to monitor the success or failure 
of your activities and provides you with information to 
evaluate the consequences of your financial decisions.

The APR (Accredited in Public Relations) has been 
internationally recognized for more than 50 years as the 
highest global standard of excellence in the industry. To 
achieve accredited status, candidates undergo rigorous 
evaluation of the skills, experience and strategic thinking 
necessary to practice public relations at the highest 
level. Candidates must also demonstrate thorough 
understanding of the ethical practice of public relations 
and adhere to the CPRS Code of Professional Standards.

Sean O’Brady, APR, communications consultant, Niagara 
Region, successfully earned his APR this past year. His 
achievement will be recognized at both the national 
conference and Hamilton Society’s awards night. See the 
CPRS News Release that announced Sean and the other 
new APRs: https://www.cprs.ca/news/ 

The Hamilton Society has six APR candidates this coming 
year. Note: Only two other societies in Canada have more 
– Toronto and Vancouver each has seven.

If anyone in the Hamilton 
region is interested in pursuing 
their APR in 2019, our chapter 
is pleased to provide support 
for work sample development 
and exam preparation. The 
first deadline in this year-long 
process is December 1, 2018 
when applications are due, 
along with three references and 
a registration fee. 

To learn more go to https://www.cprs.ca/accreditation/  
or contact Accreditation Chair, Heather Pullen, APR, FCPRS 
at hjpullen@gmail.com

Monique Vezina, APR, LM
Treasurer, CPRS Hamilton
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Social Media

• Increase Twitter followers 
by 15% by connecting 
and engaging with new 
audiences such as the GTHA 
small business community 
and attendees at our 
#ElevatePR conferences 

• Increase social media 
engagement by 2% through 
the development of creative 
and interactive social 
content.

DIGITAL COMMUNICATIONS 
& SOCIAL MEDIA

The Communications portfolio 
uses the following channels:

• cprs-hamilton.ca (launched 
September 28, 2015)

• CPRS Hamilton monthly newsletter (75%+ readership) 
and member communications

• Constant Contact for professional development events 
promotion and registration

• Social Media

o Twitter (Following: 486, Followers: 1,244)

o Facebook (Followers: 161)

o Instagram (Followers: 37)

o LinkedIn (Group Members: 142)

COMMUNICATIONS REPORT

OVERVIEW

The mandate of the CPRS Hamilton Communications 
Portfolio is to provide timely, responsive and 
engaging communications to CPRS Hamilton 

membership, potential members, and the greater PR and 
Hamilton community. 

Through channels such as the CPRS Hamilton newsletter, 
social media and professional development marketing, 
the communications portfolio provides relevant and 
engaging news to the professional public relations 
community such as:

• Information about professional development events & 
opportunities

• CPRS National news and events

• Job and volunteer opportunities

• Small business PR advice and expertise  
(StartUp with CPRS Hamilton)

• Mentorship/Mentee events and information

• PR thought leadership

• Social networking opportunities

• Sponsorship opportunities

GOAL FOR 2017-18

To provide relevant, timely and engaging communications 
content using high-impact visuals and multimedia.

OBJECTIVES

Website

• Improve content for membership (e.g., videos, news, 
event overviews)

• Monthly “Ask the Expert” and/or thought leadership 
blog contributions

Newsletter

• Improve open and click-through-rates for  
monthly newsletter

• Increase sponsor presence 

Alex Anderson
Co-Chair, Communications

Dustin Manley, MAPC
Co-Chair, Communications
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SOCIAL MEDIA

The CPRS Hamilton Communications portfolio began using Amplifr, a social media 
management platform, to prepare, schedule, and analyze social media content. We 
have seen an increase in engagement over 2016-17 with each post receiving, on 
average, 7.4 interactions from our followers. 

Most social media engagement happens during events, with #ElevatePR and #ElevatePR2 
being our most active days.

COMMUNICATIONS REPORT (CONT’D)

TOTAL METRICS

• Posts: 383

• Actions: 2,839

• Likes: 1,646

• Comments: 35

• Shares: 377

• Clicks: 940
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COMMUNICATIONS REPORT (CONT’D)

FACEBOOK METRICS

• Posts: 97

• Actions: 592

• Likes: 329

• Comments: 8

• Shares: 29

• Clicks: 385
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COMMUNICATIONS REPORT (CONT’D)

TWITTER METRICS

• Posts: 227

• Actions: 2073

• Likes: 1,147

• Comments: 23

• Shares: 348

• Clicks: 555

• Followers: +55
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COMMUNICATIONS REPORT (CONT’D)

INSTAGRAM METRICS

• Posts: 59

• Actions: 174

• Likes: 170

• Comments: 4

• Followers: +55



COMMUNICATIONS REPORT (CONT’D)

FACEBOOK ADVERTISING

We spent $153.28 on Facebook advertisements to promote our #ElevatePR conferences on December 5, 2017 and  
April 5, 2017. 

CPRS HAMILTON NEWSLETTER

Dustin Manley and Alex Anderson were responsible 
for preparing the monthly CPRS Newsletter in addition 
to event communication and membership surveys. 
Our monthly newsletters receive consistently high 
engagement from our membership. Due to an increased 
focus on dedicated eblasts for events and news, we 
published fewer newsletters this year. We intend to return 
to our regular monthly schedule for 2018-19.

The number of unique opens for the 2016-2017 
newsletter year are as follows:

• June: 131

• October/September: 118

• November: 97

• March: 98
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website. Using these metrics we plan to conduct a second 
audit to further improve content. 

CPRS Hamilton renewed our GoDaddy email hosting plan 
for another two years from November 11, 2017 –  
November 10, 2019. 

In September 2017, GoDaddy notified us that they were 
changing their email hosting plan from 10 accounts to 
five. We negotiated to keep seven @cprs-hamilton.ca email 
accounts at a rate of $324.60, providing us biennial savings 
of $11.16.

COMMUNICATIONS REPORT (CONT’D)

CPRS HAMILTON WEBSITE

This past year we conducted an audit of our website to 
understand what areas needed improvement and to 
refresh out of date content. We updated all content on 
the website to ensure it is current and streamlined the 
membership directory updates by linking directly to the 
CPRS National website. We cleaned up the items on the 
navigation bar and ensured that the features on the 
homepage were always current, thereby achieving our 
goal to improve navigation. We recommend that blog 
posts and news items continue to be posted to continue 
providing fresh content to our members. 

We are working with Electra to gain access to our Google 
Analytics report to better understand the usability of our 
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CPRS HAMILTON JOB BOARD

In October 2017, CPRS Hamilton adopted a new payment policy for our online job board. After conducting a review of 
the pricing of CPRS’ 13 other Member Society’s, we established the following model:

• $100/post for members (includes website, Twitter, and Facebook)

• $150/post for non-members (includes website, Twitter, Facebook)

COMMUNICATIONS REPORT (CONT’D)
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SPONSORSHIP PACKAGE

In Summer 2017, CPRS Hamilton developed a new template for sponsorship and business development opportunities. 
The sponsorship package may be customized for each prospective sponsor or event, providing opportunities to reach 
our membership through:

• Social Media (Twitter, Facebook, Instagram)

• Newsletter (Sponsored Content and Logos)

• Events

COMMUNICATIONS REPORT (CONT’D)

• Pinnacle Awards

• Mentorship Program

• StartUP with CPRS Hamilton
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EVENTS REPORT

My third year as events chair has been a great 
experience, building on the experience of 
planning events during my first two years in the 

role, and finding ways to cut costs while providing great 
event experiences to society members throughout the year.

In October, we planned a Membership Appreciation Event 
at Emma’s Back Porch. The evening, though not as well 
attended as the previous year’s, again included music by 
Aaron Little of See Spot Run, excellent food provided by 
Emma’s Back Porch, and prize giveaways. 

In December, our Holiday Humbug was held at Pub 
Fiction in Ancaster, and was not only a lot of fun, but we 
actually turned a profit for the association. Approximately 
30 people registered, and the evening of networking, 
food, games and prizes was very well received. We held a 
‘Humbugly’ Sweater Contest, and attendees blindly create 
and decorate their own paper Christmas trees behind 
their backs. Jay Millington

Events Chair

Our Annual General Meeting 
is that time of year where 
we reflect on the activities 
of the previous year, what 
went well, and what could be 
improved, and begin make 
plans for the upcoming year. 
It’s the time where members 
can speak out to help map 
out the future path of CPRS-
Hamilton. The 2018 AGM was held at the Scottish Rite 
Club of Hamilton, followed by the CPRS Hamilton Special 
Awards 2018, and keynote speaker Stephen Murdoch.

Make sure to get out to attend and participate in your 
CPRS-Hamilton events. They are valuable and rewarding, 
both personally and professionally.
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Planning for the relaunch of the Pinnacle Awards 
continued throughout 2017 including committee 
recruitment, education and training, award 

submission enhancements, judging review, sponsorship, 
event planning, and marketing and communications.

In October 2017, The Pinnacle Awards Portfolio team 
launched a member survey seeking feedback about 
preferences for the awards program and event, volunteer 
opportunities, ticket prices, sponsorship, speakers, and more. 
Almost 25 per cent of CPRS Hamilton members completed 
the survey and the overall feedback was very positive. 

More than 95% supported the recommendations of the 
new CPRS Hamilton Pinnacle Awards program. The CPRS 
Hamilton Pinnacle Awards Review Report was approved 
in principle by the Board at its meeting of April 24, 2017. 
Approved recommendations will see CPRS Hamilton 
adopt the same award categories and online application 
process as the CPRS National Awards, and shift the 
award program cycle to a November submission and 
review, with a culminating event in early February. These 
enhancements will streamline the application process, 
encourage CRPS Hamilton award winners to submit to 
nationals, and better accommodate busy professionals to 
use the late summer/early fall for application preparation. 
Pinnacle Award winners will have at least one-month to 
work with a mentor and submit to Nationals following 
presentation of awards.

Only one respondent said they would like to volunteer for 
a Pinnacle Awards Committee. Three respondents showed 
interest in sponsoring the 2019 Pinnacle Awards. When 
asked to rank their preferred Pinnacle Awards event 
format, respondents ranked cocktail style and formal 
event almost equally, with a business casual event as their 
third choice. Respondents shared that the ticket price 
should not exceed $100 if possible. When asked if the 
Emcee should represent the public relations field, 30% 
said yes, while almost 50% had no preference or chose 
not to respond.  

The Pinnacle Awards will open up to non-members as a 
two-year pilot starting in 2018. An increase to the fee 
structure was approved along with the inclusion of non-
member fees.  The approved award submission fees are 
now $75 for members; $150 for non-members; and $65 
for non-member students. The student fee will remain at 
$25. The current fee for submitting to the CPRS National 
Awards of Excellence is $250. A $50 discount code is 
provided to members who have entered a submission to a 
local CPRS Society Award.  

In absence of the 2017 
Pinnacle Awards, the Special 
Awards were celebrated in 
conjunction with the AGM and 
10th Anniversary Mentorship 
event on May 17, 2017 at the 
Hamilton Club which saw a 
record high of 52 attendees 
in attendance. This event 
showcased award winners and 
allowed new PR professionals 
to connect with leaders 
and fellow CPRS Hamilton 
members. The event was well 
received from the membership.

2017 Special Award Winners:

• Student Award of 
Excellence: Graeme Collins 
and Tianna Hernandez

• CPRS Hamilton PR Champion of the Year: Tony Bavota

• Bill Cockman Memorial Award of Excellence in PR: 
Alexandre Sevigny, APR, PhD

• Bob Deans, APR Mentorship Award: Daryl Barnhart, 
APR and David Rowney, APR, FCPRS

CPRS Hamilton’s Pinnacle Awards Program will continue 
to recognize the highest standards in relationship-
building and communications excellence. 

Rick Mauro, APR, FCPRS
Pinnacle Awards

Janine Ivings, APR 
Pinnacle Awards

PINNACLE AWARDS
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Building a strong and vibrant membership is  
one of the Hamilton Chapter’s top  
strategic priorities. 

Over the last membership year, the Membership Committee 
focused on demonstrating the value of membership to full, 
new graduate, and student members. During the membership 
year, eight new members were recruited. As of April 15, the 
Chapter stands at 91 full members and has also attracted 25 
student and professional/new graduate members. 

Value of membership reflects the hard work of every CPRS 
Hamilton Board member. Membership recruitment has 
benefitted substantially from our outstanding #ElevatePR 
conferences, the partnership with McMaster’s MCM program, 
the mentorship program and our ‘member-value’ focus. 

This year, the Membership Committee embarked on several 
initiatives to fuel member engagement, retention and growth:

Student and New Grad Membership

• Student and New Grad Membership

o Province wide college Strike, which limited 
communications with program coordinators and 
therefore students. Additionally, without student 
representatives the society saw a decreased level of 
engagement from student

o The introduction of a National student membership 
resulted in a number of changes to the student 
membership structure. Student membership 
recruitment requires improved coordination 
between national and local societies in the 
upcoming year.

Outreach Efforts

• Membership’s heightened outreach efforts included:

o Personal and professional networking

o Refresh to welcome message to introduce them to 
the society and highlight new developments.

o Encouraged society members to connect and 
network outside of society events as an added 
benefit to membership.  Niagara members have 
expressed an interest in coordinating informal 
networking events, which pose as potential 
recruitment events.  

o During Membership Month in March, with excellent 
support from the Chapter’s Communications team, 
CPRS Hamilton pitched the value of membership. 
Membership month initiatives recruited two new 
members and the pending registration of a group 
membership from Niagara College

In the coming year, it is 
recommended that he 
Membership committee focus 
on the following:

1. Maintenance and growth of 
full members, ensuring that 
the entire catchment area 
is addressed in recruitment 
efforts.

2. Explore the designation 
of an ‘area advocate’ 
who can help coordinate 
informal gatherings of area 
members.

3. Improve coordination of 
Student Recruitment efforts 
with CPRS National

4. Continue partnerships 
with other Board Committees, especially Professional 
Development, Communications and Student Liaison, to 
help recruit and retain members.

Interested in learning more about CPRS Hamilton 
membership benefits? Looking to apply or renew your 
CPRS Hamilton membership? 

Visit http://cprs-hamilton.ca/memberships  
for more information

Shelby Riddell
Co-Chair, Membership

Carolyn Bourque-Wiley, MCM 
Co-Chair, Membership

MEMBERSHIP REPORT
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MENTORSHIP

Now in its 11th year, the CPRS Hamilton Mentorship 
program experienced a successful, if not somewhat 
challenging year. 

At its core, the programs’ most important element 
continues to be a group of talented and dedicated 
mentors, who spend countless hours with with a hand-
selected group of mentees. This year, the chapter would 
like to thank the following individuals for their tireless 
commitment to the program:

Sean O’Brady, APR

Andrew Korchok

Shelby Riddell

Kalvin Reid

Dave Rowney, APR, FCPRS

Gordon Neufeld, APR

Sheri Ojero 

Larissa Fenn, APR

Sandy Manners, APR, FCPRS

Susan Emigh

Daryl Barnhart, APR 

The co-chairs would also like to thank our valued program 
sponsors for meaning financial contribution to the  
2017-2018 mentorship program.

MENTORSHIP EVENTS

While in the past there has been a larger focus on 
organized mentorship learning events, the program this 
year experienced some challenges, not the least of which 
was the province-wide college faculty strike that resulted 
in the loss of a number of participants. 

Despite these challenges, 
three events were successfully 
delivered throughout the 
program:

1. ‘Speed Mentoring’ Match-
up event: Introductions and 
Goal-Setting (St. Catharines, 
November)

2. Holiday Humbug 
Networking Event (Hamilton, December)

3. Resume development, interview techniques and 
entering the world of work (Hamilton, February)

Mentors and Mentees were encouraged to discuss the 
skills and key learnings from these events. 

Moving forward, the mentorship program will continue 
to focus on mentor/mentee recruitment as well as re-
establishing relationships will all post-secondary schools 
in the chapter. The program will also look to evolve how 
it is offered to ensure it is attractive both to entry-level 
practitioners/students, as well as intermediate members 
who are looking to take the next step in their careers.

Daryl Barnhart, APR 
Co-Chair, Membership

Kate Bradshaw 
Co-Chair, Membership
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PROFESSIONAL DEVELOPMENT

Building a strong and vibrant membership is  
one of the Hamilton Chapter’s top  
strategic priorities. 

On December 5, 2017, CPRS Hamilton held its first full-
day professional development conference under the 
banner of #ElevatePR. With 40 people attending, the 
day featured six, one-hour workshops and case studies, 
the day-long event featured: long-time CBC broadcaster 
Ralph Benmergui; McMaster professor Dr. Terry Flynn; 
Dan Tisch, CEO of Argyle Public Relationships; Colin 
Hunter, Director of Communications at the Perimeter 
Institute; Mike Leon, founder of Brand Heroes Inc.; and a 
panel of three students in the Master of Communications 
Management program who spoke on their research, 
Parm Chohan, Gerald Mak and Andrea Price. On our 
conference surveys, participants told us they liked the full-
day mid-week format, considered the speakers to be very 
knowledgeable, and felt the event delivered great value 
for the money.

The Professional Development Committee rounded out 
the year with #ElevatePR2, the second full-day conference 
in our series. Delivered to a sold-out crowd, 55 people 
strong, the event featured 10 inspirational speakers, with 
a number of recurring themes emerging, including the 
need to keep strategy and measurement paramount, 
and the importance of storytelling, empathy and 
creativity. Presenters included: Ivana Di Millo, Director of 
Communications, City of Mississauga; Mark John Stewart, 
President of FlyPrint; Sarah Varley, Vice President of 
Manifest Communications; Alexandre Sevigny, Director 
of the MCM program at McMaster; Vice President, 
Digital at Canadian Press, Andrew Lundy; Rob MacIsaac, 
President and CEO of Hamilton Health Sciences; and panel 
discussion moderated by Brenda Sweeney, President of 

Sweeney Communications Inc., 
featuring Andrea Montgomery, 
VP Redbrick Communications, 
Rick Murray, Managing Partner 
and Chief Digital Strategist, 
National PR, and Chantel 
Broten, President, Jan Kelley.   

All proceeds from these 
events support the Chapter’s 
signature programs such as 
mentorship, special awards and 
the Pinnacle Awards. These 
programs help to further our 
mission to promote ethical 
standards of professional 
practice and conduct among 
our members while developing 
public awareness of the value 
and function of the public 
relations profession.  A sincere thank you to everyone 
who participated in these events and to our fellow CPRS 
Hamilton Board members, whose countless contributions 
and dedication to service ensured that our offerings were 
a success. 

Alex Sévigny, APR
Co-Chair, Professional Development

Christine Szustaczek, APR 
Co-Chair, Professional Development


