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PRESIDENTS’ REPORT
The theme of this year’s CPRS special awards event was “Inspiring
Leadership”. It captures beautifully the thrill of collaborating with
Board volunteers, who worked tirelessly to assist members to advance
their careers, engage our community of professionals and enhance
our industry’s reputation.
The past year was filled with Chapter successes, as well as challenges.
This year, the Board undertook a comprehensive review of our
Pinnacles PR awards program. To accommodate the review, the 2017 awards focused solely on the CPRS Hamilton
Special Awards, as the Chapter works to enhance the Pinnacles Award Program by integrating the review’s insightful
recommendations. This process is intended to grow the Pinnacles Awards Program over time, while continuing to
provide value to our members in the years ahead. Our deep gratitude goes to Carleen Carroll, APR, FCPRC and Ginny
Jones APR, FCPRS as well as Pinnacles co-chairs, Janine Ivings, APR and Deborah McIvor for managing the year-long
review process of member engagement, research, and analysis. Their leadership in guiding us through this transition
was exceptional.
This year is the 10th anniversary of the Chapter’s Mentorship program. To mark the occasion, a special celebration of
the program is planned to coincide with our AGM and 2017 Special Awards event. The mentorship program continues
to bring together leaders in our Chapter and the next generation of PR professionals.
Our focus on ‘value for membership’ paid off this year through the hard work of the Membership Committee supported
by Board colleagues. Currently, our membership stands at just shy of 100 members. We kicked off membership activities
in September with a very successful ‘Membership Appreciation’ event at Collective Arts Brewing. We saw solid growth
in the new professional and student membership categories. This activity shows efforts to build connections and
partnerships with the four area colleges who offer PR and marketing programs as well as McMaster University, with a
focus on future membership. The well-attended March 8, 2017 professional development/networking event, organized
in conjunction with Niagara College, was a model of partnerships to come.
The Chapter recalibrated its line-up of professional development (PD) offerings over the past year to better align with
the feedback received in a member survey done in the fall of 2016. The Mark Ragan workshop on Brand Journalism cosponsored with CPRS National, and the PR series sponsored by McMaster University were well-received. Looking ahead
and building on this success, our PD efforts in the coming year will feature at least one full-day offering and more webbased events. Plans are already underway!
One of the most important things the Chapter has achieved this year is continued improvement in member
engagement. Well-deserved kudos go to our Communications team. Efforts to increase two-way communications using
CPRS Hamilton’s web-site, e-newsletters and timely event e-alerts as well as engagement on its Facebook and Twitter
channels were highly successful. The Communications team developed a Chapter sponsor package which resulted in
new revenue-generating partnerships.
But the year was not without some bumps along the way to success.
Volunteer recruitment and retention is a challenge for many associations. Attracting and retaining top flight PR
professionals to serve as volunteer board members is a challenge we shared with CPRS chapters across the country. Our
Board experienced the resignation of several members, who managed key portfolios. As a team, the Board worked
through the difficulties this presented with patience, grace and creativity. Special thanks go to the many Board
members who hosted Board meetings and kept us on track, and to Monique Vezina, APR, who came back to the Board
as our Treasurer.
Over the past year, the Board has explored ways to streamline administrative tasks to lessen the workload on busy
volunteer Board members. The Chapter is continuing to collaborate with CPRS National on identifying fiscal, logistical
and administrative services such as web-site maintenance and accounting.
In conclusion, we had an exemplary team of Board members this year. They contributed amazing energy, expertise and
ingenuity in the service of our members. Their stewardship of Chapter affairs and leadership in action was truly inspiring.
Lisa Stocco, APR
Co-President, CPRS Hamilton

Mark Gregory
Co-President, CPRS Hamilton
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PAST PRESIDENT’S REPORT
Being President and now Past President of CPRS Hamilton has been one of the most
rewarding experiences of my professional life. This note is my final action, capping three
wonderful years of professional camaraderie and growth, as well as the building of many
strong personal relationships. It has been a joy and privilege to serve our members and our
profession. I will never forget these wonderful three years.
Most individual public relations and communications management practitioners lead
very successful careers and feel satisfied in their jobs and organizations. However, those
experiences are enhanced by a growing awareness of the value generated by their efforts, not only within their
organizations, but also among the public, the media and policy makers. The greater the respect afforded to our
profession, the higher our services will be valued. This can mean higher billing, more job security and opportunities for
career growth. That’s where CPRS Hamilton comes in!
I think the main purpose for CPRS Hamilton is threefold: (i) to advance the profession’s reputation and prestige; (ii)
to provide meaningful growth and learning opportunities to professionals at all stages of their careers; and (iii) to
encourage professional communicators who have not yet joined a professional association to do so. A profession
only grows if it constantly seeks to define the boundaries of its practice and ethics, as well as raise awareness of the
value it brings to clients. CPRS Hamilton has been focused on these three things successfully for many years and will
continue to be.
It is an exciting time to be a member of CPRS Hamilton. I feel that our Society makes a strong case for our members
and the value (and values) we provide to our clients and organizations. I am proud to have been a part of that during
the past three-year cycle as President and Past President. I am confident that our organization will continue to make
the case for the profession of public relations and communications management. I would like to echo the words of Past
President Ginny Jones, who said “CPRS Hamilton is more than an organization – it’s our professional community.
I wish our membership the greatest success and professional fulfillment in the years to come!
Alex Sévigny, PhD, APR
Past President, CPRS Hamilton
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2016/17 ANNUAL FINANCIAL STATEMENTS
Canadian Public Relations Society - Hamilton

12:57 PM

Balance Sheet

2017-04-18
Accrual Basis

As of 31 March 2017
31 Mar 17

ASSETS
Current Assets
Chequing/Savings
RBC - 4509
RBC GIC 1390

12,373.79
11,495.41

Total Chequing/Savings

23,869.20

Accounts Receivable
Accounts Receivable

1,000.00

Total Accounts Receivable

1,000.00

Total Current Assets
TOTAL ASSETS
LIABILITIES & EQUITY
Liabilities
Current Liabilities
Accounts Payable
Accounts Payable
Total Accounts Payable

24,869.20
24,869.20

564.73
564.73

Credit Cards
Visa - 7124

-131.90

Total Credit Cards

-131.90

Other Current Liabilities
GST/HST Payable

-222.69

Total Other Current Liabilities

-222.69

Total Current Liabilities
Total Liabilities
Equity
Retained Earnings
Net Income
Total Equity
TOTAL LIABILITIES & EQUITY

210.14
210.14
35,564.94
-10,905.88
24,659.06
24,869.20

Financial Statements – 2016/17
Treasurer: Monique Vezina, APR
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2016/17 ANNUAL FINANCIAL STATEMENTS
Canadian Public Relations Society - Hamilton

1:09 PM

Profit & Loss

2017-04-18
Accrual Basis

April 2016 through March 2017
Apr '16 - Mar 17
Income
Income
Humbug Income
Mentorship Sponsorships
Other Event Income
Pinnacle Awards Gala
Pinnacle Awards Sponsorship
Income - Other
Total Income
Interest Earned Income - GIC
MCM Event
Membership Income
National Memberships
Student-New Graduate Membership

1,380.00
400.00
6,109.23
1,938.70
1,100.00
550.00
11,477.93
327.23
160.00
6,846.25
389.66

Total Membership Income

7,235.91

Miscellaneous Revenue

1,867.33

Total Income
Expense
Bank Service Charges
Bank Service fees
Credit Card Fees
Interest Exp.
Pay Pal Fees

21,068.40

377.81
54.76
125.73
51.98
610.28

Total Bank Service Charges
Board Exp.
AGM Exp.
Communications
Meals and Entertainment
National Conferance Exp. Pres
Office Supplies
Travel Expense
Total Board Exp.
Bookkeeping Exp.
Event Expenses
Event Venue Exp.
Humbug Exp.
Member Appreciation Event
Pinnacle Awards Exp.
Start Up Events Exp.
Student Event Exp.
Event Expenses - Other
Total Event Expenses
Insurance Expense
Membership
Hamilton Chamber of Com Members
Membership Exp.

839.00
1,830.71
1,053.68
4,126.68
317.98
28.00
8,196.05
968.16
762.40
2,309.65
150.00
7,072.46
162.18
0.00
1,546.67
12,003.36
784.08
389.85
1,339.72

Total Membership

1,729.57

Mentorship Exp.
Professional Fees
Sponsorship Exp.
Uncategorized Expenses

955.65
507.91
6,000.00
219.22

Total Expense
Net Income

31,974.28
-10,905.88
Page 1
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TREASURER’S REPORT
CPRS HAMILTON HAS A SOLID BALANCE SHEET
The Chapter continues to have a solid balance sheet. In order to ensure this continues we
need to make additional effort to increase revenue generation for PD Workshops and Special
Events in order to break even.
Supporting the PR Leaders of Tomorrow: Legacy Fund
The CPRS Hamilton Legacy Fund was created in 2011 to provide a scholarship fund through
the Hamilton Community Foundation with the intent of encouraging and recognizing higher learning in the field of
public relations.
CPRS Hamilton members that meet the criteria for the award would be eligible for a scholarship of $1,000.
Background info: The scholarship was made possible through the outstanding success of CPRS Hamilton’s 2006 Board
hosting the 2006 National Canadian Public Relations Society in Niagara Falls. As well CPRS Hamilton made a donation to
the Legacy Fund and planned to top up the fund each year to ensure the value of the scholarship would remain stable.
Since 2011 no further contributions were made which resulted in the scholarship not being completely funded. In order
to correct this CPRS Hamilton has contributed $6,000 to the Fund in order to bring it to the required operational level.
This will ensure the award can be provided wholly from fund revenues.
Corporate Income Tax
The accounting firm SB Partners prepared and filed the corporate income tax return for CPRS Hamilton for the period
ended March 31, 2016. The society is now up-to-date on filings. We have received the assessment from CRA (Canada
Revenue Agency) indicating that no taxes are outstanding.

As a Not-for-profit corporation any profits or other accretions to the corporation shall be used in promoting its objects
which are:
The Canadian Public Relations Society, Hamilton is the voice for the professional development, promotion and
recognition of professional public relations practitioners in Hamilton, Halton, Niagara and Southwestern Ontario.
Our Values:
Relationships, Lifelong Learning, Professional Integrity, Strategy and Enterprise, Community.

Monique Vezina, APR
Treasurer, CPRS Hamilton
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PROFESSIONAL ACCREDITATION
AN OPPORTUNITY TO EXCEL
Hamilton has one of the highest ratios of APRs (Accredited Public Relations) professionals of
any CPRS chapter in Canada. Many of our members have invested time and energy in earning
accreditation, recognizing that it distinguishes them as leaders in a very competitive industry.
The APR is a respected, international measure of professional experience and competence
that is, increasingly, listed as a required credential for senior communicators.
The annual cycle for accreditation is in full swing and CPRS Hamilton chapter members have once again put themselves
forward as candidates.
For those of you who may be considering pursuing your APR in 2018, here’s a summary of the key dates:
• Beginning of December 2017 – submit your application ($425, three references)
• End of December – submit work sample overview (one page)
• End of January 2018 – receive eligibility results
• Beginning of April – submit work sample (500-word executive summary, 2,500-word body)
• End of May – receive work sample results
• June, July, August and September – study and prepare for examinations
• Mid October – oral and written examinations
• Late December – receive exam results
• End of January 2019 – announcement of new APRs

Candidates receive support locally and nationally. Locally, Heather Pullen, APR, FCPRS, is the accreditation chair and
organizes study and practice sessions. Nationally, the Accreditation Council provides extensive study materials, samples,
and a series of webinars.
If you are considering pursuing your APR and have questions, don’t hesitate to contact Heather at hjpullen@gmail.com
or (289) 684-1844. You can also visit https://cprs.ca/accreditation/

Heather Pullen, PhD, APR
Accreditation Chair, CPRS Hamilton
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COMMUNICATIONS REPORT
OVERVIEW
The mandate of the CPRS Hamilton Communications Portfolio is to provide
timely, responsive and engaging communications to CPRS Hamilton
membership, potential members, and the greater PR and Hamilton community.
Through channels such as the CPRS Hamilton newsletter, social media and
professional development marketing, the communications portfolio provides
relevant and engaging news to the professional public relations community such as:
• Information about professional development events & opportunities
• CPRS National news and events
• Job and volunteer opportunities
• Small business PR advice and expertise (StartUp with CPRS Hamilton)
• Mentorship/Mentee events and information
• PR thought leadership
• Social networking opportunities

GOAL FOR 2016-2017
To provide relevant, timely and engaging communications content using high-impact visuals and multimedia.

OBJECTIVES
Website
• Improve content for membership (e.g., event video production, news, events)
• Monthly “Ask the Expert” and/or thought leadership blog contributions
Newsletter
• Increase open and click-through rates for monthly newsletter
• Sponsor presence (logos, events)
Sponsorship
• Attract more sponsors in business, not-for-profit, and education sectors
Social Media
• To increase Twitter reach by 15% by connecting with and engaging with new audiences such as the small business
community in the greater Hamilton area (strategic use of paid media).
• To increase social media engagement by 2% through the development of creative and interactive social content
(increased use of multi-media and twitter chats)

DIGITAL COMMUNICATIONS & SOCIAL MEDIA
The Communications portfolio uses the following channels:
• CPRS Hamilton Website – launched September 28, 2015
• CPRS monthly newsletter – 75%+ readership
• Constant Contact professional development events promotion
• Social media (Twitter, LinkedIn, Facebook & YouTube) – @CPRS Hamilton currently has 1,145 followers, an
11% reach increase since September 2016 (1,029). Facebook currently has 141 likes, LinkedIn has 143 members.
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COMMUNICATIONS REPORT (Cont’d.)
TOP SOCIAL MEDIA ENGAGEMENT

+116 followers
+ 11% reach increase
+ 2% engagement rate
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COMMUNICATIONS REPORT (Cont’d.)
TWITTER AD CAMPAIGN
The mandate of the CPRS Hamilton Communications Portfolio is to provide timely, responsive and engaging We ran a paid
Twitter followers campaign ad from March 5-8. Followers campaigns are the best way to promote an account or grow
your audience on Twitter.
• Total budget was $90.00
• We gained 38 new followers from the campaign
• The ad received 63 impressions
• Prior to the ad we were at 31 registrants for the event, after the ad we were at 48 registrants – increase of 17
registrants. (currently working with Twitter to access click through rate).

Top Content Promoted
• CPRS Hamilton Membership Appreciation Night

• CPRS Career File

• Mark Ragan Brand Journalism Workshop

• IABC cross promotion

• Holiday Humbug

• McMaster University Continuing Education
Sponsorship

• APR Announcement
• Mentorship Program Events
• PD Events
• Student Events

• March Membership Month
• Special awards nominations
• AGM

• Illuminate 2017
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COMMUNICATIONS REPORT (Cont’d.)
CPRS HAMILTON NEWSLETTER
Carla Marshall and Dustin Manley were responsible for preparing the monthly CPRS Newsletter in addition to event
communications and membership surveys.

Our monthly newsletters receive consistently high
engagement from our membership. The number of unique
opens for the 2016-2017 newsletter year are as follows:
• June: 115
• September: 112
• October: 114
• November: 136
• December: 114
• February: 119
• March: 136
• April: 107
In March 2017, we began using a new format for our
newsletters (example to the right). The new format is mobilefriendly and easier to read on all devices.
In March 2017, Monique Vezina and Dustin Manley
negotiated a non-profit association contract with Constant
Contact. The new contract saves CPRS Hamilton 30% on our
annual fees.
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COMMUNICATIONS REPORT (Cont’d.)
CPRS-HAMILTON.CA
The CPRS Hamilton website was recently updated in 2015 by our colleagues and partners at Electra Communications.
The website is a hub for showcasing activity in our local society including events, blogs, awards and surveys.
For the 2017-18 year we will be focusing on increasing our society’s thought leadership through the Trust Matters Blog.
We will be calling upon our student and professional members to share their thoughts and insights with CPRS Hamilton
and the broader professional community.
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COMMUNICATIONS REPORT (Cont’d.)
SPONSORSHIP
The Communications Committee has developed a formal sponsorship program for CPRS Hamilton this year. We are
partnering with organizations we believe will bring value to our membership, and provide custom proposals based on
sponsoring organizations unique needs.
To date we have primarily partnered with post-secondary institutions including:
• McMaster-Syracuse Masters of Communications Management (MCM)
• McMaster Centre for Continuing Education (CCE)
• Queen Margaret University
General Sponsorship Template

Alex Anderson
Co-Chair, Communications
Dustin Manley, MAPC
Co-Chair, Communications
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EVENTS REPORT
My second year as events chair has been a great experience, building on the experience
of planning events during my first year in the role, and finding ways to cut costs while
providing the same great event experience to society members during my second year.
In September, a committee comprised of four board members planned and held a Member
Appreciation Event at Collective Arts Brewery. The evening, attended by more than 40
members, included music by Aaron Little of See Spot Run, catering by the Los Fenix food
truck, and a tour of the brewery, which concluded with a beer tasting. The event was so well received that many
stayed beyond the stated end time for the event. There were some new faces at this event too, including students from
Conestoga College.
In November, our Holiday Humbug was held at the Royal Botanical Gardens, and was a great success. Approximately
50 people registered, and the evening of networking, food and prizes was very well received. We saw increased
attendance by students at this event, particularly those from Niagara College. We were able to give a donation of $200
to the Hamilton Spectator Literacy Fund with monies raised from ticket sales.
Our Annual General Meeting is that time of year where we reflect on the activities of the previous year, what went
well, and what could be improved, and begin make plans for the upcoming year. It’s the time where members can
speak out to help map out the future path of CPRS-Hamilton. The 2017 AGM was held in the Alexander Hall at The
Hamilton Club, followed by the CPRS Hamilton Special Awards 2017: Inspiring Leadership event.
Make sure to get out to attend and participate in your CPRS-Hamilton events. They are valuable and rewarding, both
personally and professionally.
Jay Millington
Chair, Events
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PINNACLE AWARDS
Upon the Pinnacle Awards reaching its 25th Silver Anniversary
milestone in 2016, the Board recommended a review of CPRS
Hamilton’s entire awards program from its marketing and submitter
experience, to its categories and recognition event. Following that
milestone, the CPRS Hamilton Board of Directors requested a review to
ensure the Pinnacle Awards remain relevant and can grow.
This work involved the following steps in the review process:
• Member survey on the current program
• Best practices and environmental scan
• One-on-one interviews
• Debrief meeting from 2016 Pinnacles
The CPRS Hamilton Pinnacle Awards Review Report was approved in principle by the Board at its meeting of April 24,
2017. Approved recommendations will see CPRS Hamilton adopt the same award categories and online application
process as the CPRS National Awards, and shift the award program cycle to a November submission and review, with
a culminating event in early February. These enhancements will streamline the application process, encourage CRPS
Hamilton award winners to submit to nationals, and better accommodate busy professionals to use the late summer/
early fall for application preparation. Pinnacle Award winners will have at least one-month to work with a mentor and
submit to Nationals following presentation of awards.
Approved recommendations also included opening up the Pinnacle Awards to non-members as a pilot in order to
measure the success of the program. As part of the evaluation process, members will be surveyed for their feedback of
the streamlined Pinnacle Awards program.
An increase to fee structure was approved along with the inclusion of non-member fees. The Board agreed that
increasing the submission fee to be more comparable to the membership fee might encourage non-members to
become full CPRS Hamilton Chapter members.
The approved award submission fees are now $75 for members; $150 for non-members; and $65 for non-member
students. The student fee will remain at $25. The current fee for submitting to the CPRS National Awards of Excellence
is $250. A $50 discount code is provided to members who have entered a submission to a local CPRS Society Award.
CPRS Hamilton’s Pinnacle Awards Program will continue to recognize the highest standards in relationship-building and
communications excellence. The Pinnacle Co-Chairs will commit to soliciting member input of recommendations this
summer through testing, focus group session and member survey.
With the change in Pinnacle Awards timing from spring to fall, the 2017 Special Awards will take place on May 17
in conjunction with AGM and Mentorship Program’s Inspiring Leadership event at the Hamilton Club. This event will
showcase award winners and allow new PR professionals to connect with leaders and fellow CPRS Hamilton members.
In the past two years, it has been CPRS Hamilton’s practice to combine the Special Awards under the Pinnacle Awards
banner and present them at the annual event. This partnership will return once again in 2018.
The longevity of the Pinnacle Awards demonstrates our members’ ongoing commitment to recognizing excellence
and has resulted in thousands of volunteer hours since the program launched in 1991. A quarter of a century later,
the Pinnacle Awards program remains essential to developing the PR industry, recognizing the best, and pushing the
boundaries of public relations and communications for years to come.

Janine Ivings, APR
Co-Chair, Pinnacle Awards
Debra McIvor
Co-Chair, Pinnacle Awards
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MEMBERSHIP REPORT
Building a strong and vibrant membership is one of the Hamilton Chapter’s top
strategic priorities.
Over the past year, the Membership Committee focused on demonstrating the
value of membership to full, new graduate, and student members. As of
May 1, the Chapter stands at 99 full members and has also attracted 11 professional/new graduate members and
46 student members.
Value of membership reflects the hard work of every CPRS Hamilton Board member. From our outstanding Mentor program
to networking and professional development events, our ‘member-value’ focus is paying dividends.
This year, the Membership Committee embarked on several initiatives to fuel member engagement, retention and growth:

STUDENT AND NEW GRAD MEMBERSHIP
• Engaged students at Niagara College to increase student membership. Result: student membership at Niagara
College increased from two in the 2015/2016 membership year to 17 in 2017/2016 year. Initiatives included:
o An in-class presentation about the benefits of Student membership was made in September, 2016.
o Securing a Student Rep from Niagara College, in addition to Reps from Sheridan College and Mohawk College.
o Taking a leadership role in organizing a Professional Development/Membership Drive event in Niagara in March
2017 (see item 6 for additional details).
• Membership worked closely with the student portfolio, assisting the Student Liaison and three Student Reps in
recruiting student members and in delivering two professional development events for student and new graduate
members.
o Student/New Grad membership broke down into the following categories:
i.

Niagara College:17

ii.

Sheridan College: 11

iii.

McMaster University:8

iv.

Mohawk College:8

v.

Conestoga College: 2

vi.

New Graduate: 11

• Transferred the processing and maintenance of Student and New Graduate membership to National this year, to
streamline the process and lighten the administrative load. This also facilitated a completely online registration,
making the process easier for students.

OUTREACH EFFORTS
• Membership’s heightened outreach efforts included:
o Sending reminder emails to members who have lapsed more than two months to encourage renewals.
o Email check-ins with new members two months into their membership to ensure they feel connected and have
the information they need to get value out of their membership.
o A contact list has been developed of more than 50 potential members from our overall catchment area.
Membership co-chairs will continue to personally follow up with these PR professionals to build relationships and
encourage membership as part of our recruitment efforts.
• During Membership Month in March, with excellent support from the Chapter’s Communications team, CPRS Hamilton
pitched the value of membership. Membership month initiatives recruited three new members for the chapter.
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MEMBERSHIP REPORT (Cont’d.)
PARTNERSHIPS
• Demonstrating the value of a CPRS membership for Niagara members was among the goals of a Professional
Development/Membership drive event held March 8, in St. Catharines. Fifty public relations professionals from
Niagara and students attended. A team of students from Niagara College’s Public Relations Program helped to
organize the event. Special thanks to the Communications co-chairs for their help and support in promoting
the event and managing registrations. Several leads were also identified and these potential members will be
approached as part of our recruitment efforts.
• Membership contributed to a sub-committee that planned a Membership Appreciation event, held at Collective Arts
Brewing in September, to kick off the membership year.
o The event hosted 42 attendees, which included a mixture of members, potential student members and IABC
members. This event was free to chapter members and allowed the members to reconnect at a social event.

IN THE COMING YEAR
The Membership committee will focus on the following:
1. Maintenance and growth of full members, ensuring that the entire catchment area is addressed in recruitment efforts.
2. Maintenance of Student Member engagement and increase conversion of Students to New Grads
3. Partnerships with other Board Committees, especially Professional Development and Student Liaison, to help
enhance the value of membership.

Interested in learning more about CPRS Hamilton membership benefits? Looking to apply or renew your CPRS Hamilton
membership?
Visit http://cprs-hamilton.ca/memberships/ for more information

Shelby Riddell
Co-Chair, Membership
Caroline Bourque Wiley, MAPC
Co-Chair, Membership
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MENTORSHIP REPORT
The CPRS Hamilton Mentorship Program celebrated its 10th
anniversary. The program saw another successful year featuring a new
lineup of interactive, learning-based events.
The program’s continued success can be credited to the dedication
and enthusiasm of its 12 mentor-mentee matches and valued program
sponsors. A special thank you to Joanna Williams and Katherine Perrin for their continued contribution and support for
our events, photographs and blog posts.

MENTORSHIP EVENTS
We organized six events this year, purposed to foster meaningful relationship and conversations between mentors and
mentees. The events were also designed to help mentees hone important skills such as: resume writing, interviewing,
networking and developing case studies.
The group events took place from October 2016 to May 2017.

October: Speed Mentoring – Introductions and Goal-Setting, The Hamilton Spectator

November: Choose your own adventure – Career Paths in PR, Burlington City Hall
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MENTORSHIP REPORT (Cont’d.)

December: Humbug – Networking, Royal Botanical Gardens

January: Resume Writing & Interview Techniques – CoMotion on King
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MENTORSHIP REPORT (Cont’d.)
February: Mentorship pairs took part in self-directed mock interviews

March: Reverse Mentorship Event – McMaster Innovation Park

May: CPRS Hamilton Mentorship Program 10th Anniversary Celebration & Special Awards – Hamilton Club

Moving forward, the committee will continue to focus on mentor/mentee recruitment and will actively seek new ways
to collaborate with CPRS Hamilton’s professional development portfolio, student liaisons and community partners to
create synergies and offer more learning and networking events to the Chapter’s growing membership base.

Kimberly Sopko
Co-Chair, Mentorship
Holly Unruh
Co-Chair, Mentorship

21

PROFESSIONAL
DEVELOPMENT REPORT
This past year, your professional development committee spent
its efforts identifying the interests and needs of our members,
structuring several learning opportunities in a variety of venues and
styles, and working with other committees of the board to align our
efforts in support of one of our chapter’s core values – lifelong learning.
In November, CPRS Hamilton hosted Mark Ragan, Publisher and CEO of Ragan Communications, for a day-long, handson workshop aimed at teaching advanced writing and editing and brand journalism. Hamilton was one of three cities
on his speaking tour, which was subsidized by CPRS National. Approximately 45 practitioners gathered together to
learn how to combine storytelling and reporting with knowledge from an organization’s experts to create content that
is compelling and worth sharing.
Our online, anonymous professional development survey, which ran in December 2016 confirmed that our members have
deep experience in the field (60% having 10+ years), the majority (80%) prefer in-person workshops, and travel is not
a strong barrier to attendance, though a hope was expressed that activities would be offered throughout the chapter’s
geographic area. The topics of most interest to our learning community were: measurement (70%), social media (66.7%),
reputation management (60%), managing owned media channels like websites, blogs, publications (56.7%), issues and
crisis management (56.7%) and leadership (46.7%). The results were shared in our CPRS Hamilton newsletter as well as at
the board table so that all committees could bear the data in mind in planning their future initiatives.
In February, CPRS Hamilton benefited from its ongoing relationship with McMaster University’s Master of Communications
Management (MCM) program, as they opened up their keynote luncheon to our members, featuring founder and CEO
of Cormex Research, Andrew Liang. Liang spoke about the changing landscape of media and the role of research such as
content analysis and techniques such as social listening in mapping trends and achieving communications objectives.
In March, the PD Committee joined efforts with the Membership Committee to deliver a learning event at Niagara College
that was largely organized by students in the college’s public relations program. The talk featured Stephen Murdoch, VP
of Public Relations at Enterprise Canada. Murdoch spoke about reputation management in a social media world, directly
addressing topics of interest to both the students and the themes that were raised in our membership survey.
To address our members’ interest in learning about leadership – another theme raised in our survey – CPRS Hamilton
was pleased to welcome Hamilton Councillor Donna Skelley, to speak on this theme at our annual AGM, which was
organized by our Events Committee.
Thank you for your membership in CPRS Hamilton and your ongoing dedication to your profession. We look forward
to building on our efforts this past year to continue to serve your learning needs in the months ahead.

Kalvin Reid
Co-Chair, Professional Development
Christine Szustaczek, APR
Co-Chair, Professional Development
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